
Thursday, 25 March 2021

This webinar will commence at 09:00 GMT  

Global Summit of the Climate Governance Initiative
in collaboration with the World Economic Forum

Accelerating Corporate Climate Action
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Agenda

Q & A with Gilberto Tomazoni

Introduction to the G13 Impact Platform initiative 

Panellist introductions

Panel discussion 

‒ Targets and drivers

‒ Organising for change

‒ Actions 

‒ Barriers, mitigants and lessons learned

Closing Key note: Datuk Sazali Hamzah 

Q & A with Datuk Sazali Hamzah 

Close 

1.

2.

3.

4.

5.



The Goal 13 Impact Platform initiative

• A partnership between the CBI, Deloitte, A4S, 
Chapter Zero, Dell and the Met Office

• Free, open access repository to promote 
learning and collaboration

• Captures company climate actions and their 
context

• Outreach to 1,700 organisations, 237 
interviews to date

• Initially UK focussed, now rolling out 
internationally  (India, Nordics, Italy, Malaysia, 
US)

• Platform built to beta, collaboration 
functionality under development

• Events a key way to meet objectives and 
promote the platform 

• Plan to COP includes completion of 1,000 
interviews 

NED Proposition

• Learning resource 

• Engage your company, and their business 

partners

For more:

• Emerging findings: 

Goal 13 Impact Platform - Chapter Zero

• To view the platform: 

https://boomi.to/g13

• To engage via linkedin:

linkedin: Goal 13 Impact Platform

• To discuss further or contribute:

Goal13ImpactPlatform@deloitte.co.uk

https://www.chapterzero.org.uk/goal-13-impact-platform/
https://boomi.to/g13
https://www.linkedin.com/feed/hashtag/?keywords=goal13impactplatform
mailto:Goal13ImpactPlatform@deloitte.co.uk
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Discussion Topics

1. Targets and drivers

2. Organising for change

3. Actions

4. Barriers, mitigants and 

lessons learned

Our panel

David Lantz
Sustainability Manager, at Scania

Page Motes
Strategy Leader, Sustainability
at Dell Technologies

David Croft
Global Director Sustainability, Environment & 
Human Rights at RB

Juan Jose Freijo
Vice President, Global Head of Sustainability 
and EMEA Government Affairs at Brambles
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Targets

88% of contributors have at least one significant headline carbon reduction target, with Net-zero and Absolute 

carbon emissions reductions being the most prominent types of target

‒ Net zero targets are typically longer-term, with 47% of targets having a target date from 2036 onwards

‒ 92% of Absolute carbon reduction targets have a target date between 2020 and 2030

‒ Only 32% of targets appear to be science-based (SBTs)

‒ 91% of respondents say that their climate commitments affect their investment decisions

Topic 1: Targets and drivers

78%

59%

56%

54%

54%

53%

41%

38%

30%

13%

8%

8%Other

Commercial opportunities

Regulation and/or policy changes

Customers, clients or consumers

Broader societal shifts

Brand & reputation improvement

Existing and potential employees

Executive motivation

Investor expectations

Reporting requirements

Physical risks

Suppliers

External driver

Internal driver

Drivers of change
% of companies citing driver
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10% 44% 31% 14%

Companies are taking steps to integrate their climate programmes with their corporate strategy, performance and 

culture; however, c.55% are still in the early stages of that journey

Topic 2: Organising for change

We have identified four stages of programme maturity, on the basis of four factors: 

‒ the positioning of the agenda in the organisation

‒ the scope of action across mitigation and adaptation

‒ who is involved and the level of coordination, and 

‒ management between different climate related activities
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Low carbon energy 

consumption & generation

Low-carbon materials & 

finished goods

16%

8%

Engagement & education

13%

Fleet efficiency & 

replacement

7%

Energy efficiency in buildings

12%
Waste reduction & material 

circularity

11%

Measurement & reporting

6%
Corporate strategy & 

governance

5%

Initiatives: A significant proportion of initiatives focus on operations, however, there is growing recognition of 

opportunities to market and monetise low-carbon products and services:

‒ 51% of initiatives impact company operations

‒ 41% of initiatives involve downstream engagement 

‒ only 26% of initiatives have an impact on sourcing and the supply chain

Topic 3: Actions
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Barriers impacting setting or execution of commitments
% of companies citing barrier (excludes ‘other’)

Learnings: Collaboration across the supply chain, and with policy makers, customers and peers, is incredibly important 

and many respondents also raise the importance of market-wide understanding and communication in stimulating 

change

47%

43%

36%

29%

22%

21%

21%

20%

12%

9%

Market disruption/ COVID

Policy & regulation

Customer education/ engagement

Company prioritisation/ investment

Supplier education/ engagement

Company employee buy-in

Availability of technological solutions e.g. CCS

Industry structure

Company capability e.g. scenario modelling

Company data and systems

External barrier

Internal barrier

Barriers: The most prominent barriers cited for companies are policy and regulation; company prioritisation & 

investment, and customer engagement

Topic 4: Barriers, mitigants and lessons learned
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